YXeS1aopOC MoloTikN Epevva —
Qualitative Research Method
Design




EowTnuaTa oxeSIaocuou
TTOIOTIKNG £PELVAG-
Questions for Designing
Qualitative Research




What Is the nature of the
ohenomena or the social
reality that | wish to
investigatee;




[lola eival N pvon TV
(PAIVOUEVWV N TNC
KOIVWVIKNG
TTOAYUATIKOTNTAC TTOL
ETTIOLUW VA EPELVNOW;




Tl BEAW va eEnynow; MNola gival
TA EOELVNTIKA YOL EPWTNUATA;




What do | want to explaine
What are my research
questionse




[1010C €ival © OKOTTOC TNG £PELVAC
uov; MNa 1010 AOYO TNV KAV




What is the purpose of my
researche Why am | doing it¢




[1o10 BEWPENTIKO TTACIOIO
B0 epaAPUOOCW;




Which theoretical
framework will | applye;




» To KUPIO eVOIAPEQOV TV TTOIOTIKWV HEBOSWYV eoTIOlETAl
OTNV TTEQIYPAP KAl KOTAVONON TNG JOVASIKOTNTAG TNG
AVOPWTIIVNG EUTTEINIAC, TNC BIUATIKNG TTPAYMATIKOTNTAG
TGV LTTOKEIMEVV, OTNV ISIAITELOTNTA TNS CLVEIGNONG KAl
TV RIOUATWV TOLC.

HO'OT' KH = The main focus of qualitative methods is on describing
EPEYNA and understanding the uniqueness of human
- experience—the experiential reality of subjects, the
I " partficularity of their consciousness and lived
QUO“TOTIVG experiences.

Research




XAPAKTHPILTIKA
THY MOIOTIKHX
EPEYNAL

H npoypmmomm €IvVal LTTOKEIUEVIKT)/SIVTTOKEIUEVIKN,
TTOOCWTTIKA KAI KOIVRVIKO-IOTOPIKA KAI TTONTICUIKG
KATAOKELACHEVN.

Ta yeyovOTa Kal 0 €pELVNTNC gival AAANAEEaPTWUEVA.

Ta LTTOKEIPEVA TNG £PELVAC Eival AAANAEEQPTWUEVA E TOV
gpevvNTN.

O gpeuvnTNG Ba TTPETTEI VA UEAETHOEN TO cpowouavo WG
OpanTo OLVEESEUEVO E TO TTAQICIO, TTOL ONUAIVElN OTI TO
vONUa gival TTAQICIOBETNUEVO.

H avBpatTivn CLUTIEPIPOPA BEWPEITAI PEVOTH, SLVAUIKN,
n)\olcloeem LUEVN, KOIVGVIKO-IOTOPIKN, TTONITIOUIKN KAl
TTOOOCWTTIKN.




CHARACTERISTI
CS OF
QUALITATIVE
RESEARCH

Reality is subjective/inter-subjective, personal, and socio-
historically and culturally constructed.

Events and researchers are interdependent.

Research subjects are interrelated with the researcher.

The phenomenon should be studied as inseparable from its
context—meaning is context-bound.

Human behavior is seen as fluid, dynamic, contextual, socio-
historical, cultural, and personal.



ATOUIKEC OLVEVTELEEIC

Opuadec eoTiaoNnG
ME©OAO '
NOIOTIKHX EOvoypapia
EPEYNAX

AvAALON TTEQIEXOUEVOL




Individual inferviews

FOCUS Qroups
QUALITATIVE

RESEARCH Ethnography

METHODS

Content analysis




EoevuvNnTiko
Eowtnuato

ATTOTEAOLV TN PAXOKOKOAIO TOL
£0ELVNTIKOL OXESIACUOUV

TO €peLVNTIKO ELWTNUIA EIVAI OXESIAOUEVO
va armavtnBel armo TNV id1a TNV €pevLva Kal
SV ATTOTEAEI EOWTNON TOL CLVEVTELKTN

[oetTel va eival SIaTLTTWUEVA JE
CaPpnNVeIa




They are the backbone of
research design.

They are meant to be answered
Resedarch by the research ifself, not by the

AEsiems Interviewer.

They must be formulated clearly.




EoevuvNnTika
EowTtnuata

Ta €pELVNTIKA EPWTNHATA OTNV TTOIOTIKN £QELVA EiVAl
£LPLTEPA ATTO TIC LTTOBETCEIC OTNV TTOCOTIKN £€QELVA.
XpeliadeTal va €ival avoIxTa kal va TTpocavaTtoAilovTal
O€ UIA YEVIKN KATELOLVON, KAI OXI CLYKEKPIUEVES
ATTAVTNOEIC.

ATIOOKOTIOOV O€ AETTTOUEPEIC TTEPIYOAPES N KAl
£ENYNOEIC KAI ETITOETTOLY TN COAANWN ATTOOCUEVV
TITOXWYV TOL LTTO SiEPELVNON PpaAIvouEvVoL. Eivail
ELEAIKTA KAI, O€ AVTIOEON YE TNV TTOTOTIKN £€0ELVA,

TOOTTIOTIOIOVVTAI N ETAVASIATUTICVOVTAI ATTO TOLC

EDELVNTEC EPOOOV XPEIAOTE KATA TN SIAOKEIQ TNC

gspsvvnTikNe diadikaoiac.




EocovnTikAG EpoTNUATA

Research questions in qualitative research are broader than hypotheses
in quantitative research.

They need to be open-ended and oriented toward a general direction
rather than specific answers.

They aim at detailed descriptions or explanations and allow the
discovery of unexpected aspects of the phenomenon under
investigation.

They are flexible and, unlike in quantitative research, may be modified
or reformulated by researchers as needed during the research process.




[TAPAAEITMATA EPEYNHTIKQN
EPQTHMATQON

[C TTapAyeTal TO [oieC avTIANWEIC;
[160C EpuNVELOLY; ouvvaicbnua, TG AvVATTapAOTACEIC;
eCeNiooeral; [poodokieg;

[16C KATaAvOOoLV Ol
OVUMETEXOVTEG;

Me TToI0LG [oIEC OTPATNYIKES
TOOTTOLG PBicovouy; M XPNCIUOTIOIOLY YIA
'H Bicdoav.... va....

Me TToI0V TPOTTO
AauPavel xwpa;




Examples

How do
parficipants
understand...¢

How is emotion What perceptions,
produced and representations,
developed? expectations existe

How do they
interpret...2

How does
How do they What strategies do something take
experience...?¢ they use...¢ place...c




AEITMATOARHWIA TTOIOTIKH
EPEYNAX

®» H derypatolnyio avaeépetal ot LEOHOOO TOV YPNGLUOTOIEITOL OO TOVS EPEVVITESG
Y100 TNV ETAOYN EVOG 0€00UEVOL ap1OoD avBpdmmv (1 TPayUAT®V) ot Evay
mAnBovcuo yio vo GupmepAneOovv Ge po LeAETT).

®» Me @GAAo A0y 1 OELYLATOANYIO OLPpOPA GTNV GTPOTIYIKY] YO TV EMIAOYY) TOV
OEYLATOG TNG £PELVOG TO OTOL0 YPNCLOTOIEITAL Y10 TPAKTIKOVG AOYOLS, OLPOV
ouvnOwg dev elvarl EPIKTO Vo GLAAEYOVV deOOUEVA OTTO OAOL TOL ATOLOL GE EVOLY
TAnBvoud



QUALITATIVE SAMPLING

= Sampling refers to the method used by researchers to select a
certain number of people (or objects) from a population to be
included in a study.

® |n other words, sampling concerns the strategy for selecting the
research sample, which is used for practical reasons, since it is
usually not feasible to collect data from every individual in a
population.




AKOQIEC N ATTOKANIVOLOEG TTERITITRTEIC

= )TN OTEATNYIKN AQLTA ETTIAEYOVTAI TTEQITITOOEIS Ol OTTOIEG [IE KATTOIOV
TOOTTO €ival €iTe AOLVNBIOTEC EITE CEXWPIOTES, OTTWGS TTEQITITAOEIC
AglooNUEIDTNG €mTLXIAG N aTOTLXIAG. MNa TTAPAdelyua, O MIa
£0ELVA ALIOAOYNONG, N MEAETN TTOOYPAUMATOV TTOL ATTOSISoLY
EAQXIOTA N AVTIOETWC TTapovolalovy eVILTIWOIAKN amodoon Ba
NTAV TTOAD XPNOIUN YIA TNV KATAVONOoN TWV OLVONKWV EKEIVV
TTOL ELVOOLV N OXI TN AEITOLPEYIKOTNTA TOLS KAl BA PTTOPOLOE VA
0dNyNoel oTN RPEATIOON OAWYV TV TTOOYPAUPATWYV (EVOC OXOAEIOUL,
EVOC OPYQAVIOUOUL K.ATT.).

®» )TNV TTEQITTTAON, JAANOTA, OTToL O  gpevbvnNTNG  SIOBETE
TTEQIOPIOPEVOLG TTOPOLG KAl XPOVO, N EO0TIACON Of AlYEG HOVO
TTEQITITOEIG, ATTO TIG OTIOIEG PITOPElI VA CLYKEVTOGOEI TN HEYIOTN
TANPOPOPNON, WG OTOATNYIKN SEYUATOANYIAG PTTOPEI VA ATTORE!
1IS1QITEPA XPNOIUN.




Extreme or deviant case sampling

In this strategy, cases are selected that are, in some way, unusual or
distinctive—such as instances of remarkable success or failure.

For example, in an evaluation study, examining programs that perform very

poorly or, conversely, demonstrate exceptional performance can be very

useful for understanding the conditions that favor or hinder their effectiveness
and/could lead to improvements in all programs (e.g., within a school or an
organization).

oreover, when the researcher has limited resources and time, focusing on
ly a few cases from which maximum information can be obtained may

pRave to be a particularly useful sampling strategy.



®» H oTPATNYIKN QLT AKOAOLOEI TNV I6Ia AOYIKN JE TNV
TTOONYOLUEVN, UE TN SIAPOPA OTI Ol TTEPITITWOEIS TTOL
ETTIAEYOVTAI EKSNAWVOLY TA XAPAKTNPIOTIKA TTOL
eVEIAMEPOLY TOV EQELVNTI PE EVTOVO TOOTTO AAAQ OXI
AKPAIO, OTTWC OTNV ATTOKAIVOLOA SElYUATOANWIA, KABWS
TETOIEC AKPQAIEC TTEQITITWOEIC UTTOPEI VA SIACTRERADTOLY
TO LTTO PEAETN PAIVOUEVO.

» This strategy follows the same logic as the previous one,
with the difference that the selected cases exhibit the

AEIYUATOANYIO

%'ZVTCIOT]Q characteristics of interest o the researcher in an intense
(in’rensi’ry but not extreme way, unlike in deviant case sampling,

since such extreme cases may distort the phenomenon

ngp"ng) under study.




AEIYUATOANYIO
EVTAONCG
(Infensity
sampling)

H oLykekpIpevn delypaToAnwia ouxva epapuoleTal oTNV
EVLPETIKN £PELVA, N orroiq £0TIALElI OTIC EVTOVEQ UpoooomKég
EUTTEIDIEC TOL €PELVNTI, N KAI TV CLVEPELYNTWY TOL TT.X.

epTTEIieC povadiag n dnAeiac.

This type of sampling is often applied in heuristic research,
which focuses on the intense personal experiences of the
researcher or co-researchers — for example, experiences
of loneliness or jealousy.



Agtrynotoinyia
TUTTLKNC
TEPIMTWONC
(typical case
sampling)

®» )TOXOC ALTNG TNC 6e|yuoTo)\r]Lpiog givain am)\oyr']'
TTEPITITAOEWY TTOV BepoLVTAl OTI gival «TumKag»
SnNAaén Touv TOT[O@ETOUVTCII OTOV UECO OPO WG TEOG
TA XOPAKTNPEIOTIKA TTOL £VEIAMEOOLY TOV EOELVNTH).

» AQXIKA rrpoo&op@ovml TQ xopoKTnplchKQ TTOUL EXEI
EVAC (PECOQC), TUTTIKOG ovepoorrog N KATAOTACH TTOL
evOIAPEQE! TOV £OELVNTA KAI OTN OLVEXEID TO Seiyua
ETTINEYETAI orro AULTEC TIC KTOTTIKES) TTEPITITWOEIC. ME TOV
TOOTIO ALTO, Ol rr)\npocpoplag TTOL OLAAEYEI O
gpevvnNTNG Sev unopouv va onopplcpeouv oTn Paon
TOL ETTIXEIPNUATOC OTI ocpopouv eISIKEC N
ATTOKAIVOLOEC TTEPITITATEIC.



» The goal of this sampling strategy is to select cases
that are considered “typical”, meaning those that
fall around the average in terms of the
characteristics that inferest the researcher.

Typlcal Ccasc First, the characteristics of an “average” or “typical”

. person or situation relevant to the study are
Samphng identified, and then the sample is chosen from these
“typical” cases.

» |n this way, the information collected by the researcher
cannot be dismissed on the grounds that it concerns
special or deviant cases.




» ESC 0 £PELVNTHC APEXIKA ETTIAEYEI OPIOUEVA dTouc KAeISIa
ATTO TOV TTANBLO O TTOL TOV av&ocpapsl TA OTTOId
SIaBETovy TA XCIpCIKTI’]pIOTIKCI TN Yvoon Kal
NV KOIVOOVIKF] SIKTOWON WOTE VA TOV 06NYNTOLY OTOV

A }\, y EVTOTTIOMO KAl ANV HEAGV TOL TTANBLOOD.
SVYMG‘TO n\VlO‘ ®» H oTpaTNYIKN ALt acpopuoCaTm ouvneoog oTav urrdpxa
’ 6 y SLOKOAIQ VA EVTOTTIOTOLY TA ua)\r] EVOG GuyKaKpluavou
XIOVOGTIBG oc N TANBLOHOU (TT. X. ACTEYOI, LETAVATTEG, ATOHA TTOL £XOLV
, LTTOOTEI Ria N KCIKOT[OIF]GF] K. d) N otav o spauvnmg dev
(17\1)616(011] YV®PICEI TTOIOG EXEI TIG TTANOOPOPIES TTOL EIVAI CNUAVTIKEG
YIQ TN JEAETN TOVL.
BSVYH(XTO}LT]\VI(X = O 0POG «XIOVOOTIRASAN AVAPERETAl TN SIAdIKAGIA TNG
OLOOCWPEELONG, KABWGS KABE ATOPUO CLOTNVEI AAND ATOUIA
(snowball or K. 0. K
. . ®» )70 Seiypa TTOL TEAIKG B6a O')(I’]UOTIO'TEI ©a mptmer va
Chaln Samphng) ouunapl)\ouﬁovovml KAl aToua b XAPAKTNEIOTIKA

6|0cpopaT||<0 ATTO ALTA TWV APXIKWY TTANPOPOPNTWYV, ETOI
WOTE VA LTTAPXEI OTO TO SLVATOV TTIO OAOKANPWMPEVN
£IKOVA TOL PAIVOUEVOD.




AgtrynotoAnyia
Y1IOVOGTIPAOOC 1)
OAVGIOMTN
OELYLOTOAN YL
(snowball or
chain sampling)

In this approach, the researcher initially selects certain
key individuals from the population of interest—people
who possess the characteristics, knowledge, and social
connections necessary to help identify other members
of that population.

This strategy is typically used when it is difficult to locate
members of a specific group (e.g., homeless people,
migrants, individuals who have experienced violence or
abuse, etc.) or when the researcher does not know who
holds the information that is important for the study.

The term “snowball” refers to the process of
accumulation, as each person recommends other
individuals, and so on.

In the final sample, it is important to include participants
with characteristics different from those of the initial
informants, so that the researcher can achieve as
comprehensive a picture of the phenomenon as
possible.



Agtrynoatoinyia kprenptlov (criterion sampling)

O £PELYNTAC TTOL XPNOIUOTIOIEI ALTH) TN OTEATNYIKA ETIAEYEI TIC TTEQITITATEIC TTOL BA
ATTOTEAECOLYV TO SeiyUa TOL COUPWVA PE KATTOIO KPITAPIO, TO OTT0I0 KaBopileTal avaAloya
UE TOLG OTOXOLG TNG EPELVAC TOU.

Mo Tapadelyua, o€ £va KEVTPO WOLXIKNG LYEIAG, EVAG £PELYNTNC UTTOEEI VA evOIApEQETAl VA

UEAETNOEI ATOUA TA OTTOIA EYKATAAEITTOLY TTPOWPEA TN CLPPOLAELTIKN/ BeparTTeia.

MIa TETOIA EPELVA EVEEXOUEVWC Ba unopouos Va amToKAALYEl Kal {NTAPATA TTOL XPICOLV
BEATICOONG HECQA O€ Eva KEVTPO N OPYAVIOUO.




Agtrynoatoinyia kprenptlov (criterion sampling)

A researcher using this strategy selects the cases that will form the sample based on
a specific criterion, which is determined according to the objectives of the study..

For example, in a mental health center, a researcher might be interested in
studying individuals who drop out early from counseling or therapy.

Such a study could potentially reveal issues within the center or organization that
require improvement..




MeEyeBOC
SEIYUATOC

O £peLVNTIKOG OXESIACUOC €ival EVEAIKTOC, KABWGS O npoc&oplcuog
TOL uayaeoog TOL 6a|yu0Tog 6ev KOBoPIZeTal ATTOKAEICTIKA TTPIV ATTO
TN Sie€aywyn NG apeuvog aAAG eEeNiCOETAI KAl AvATTPOOAPHOLETAl
AVAAOYQ PE TA ELPNUATA TNG EPELVAG

H TeAIKr) amOpaon YIa TO péyeBog Tou Seiyuatog Aaupaverar dtav
TTAEOV n evocouchoor] VEQV JEAV—UOVASWY OTO Seiyua bev
rrpoocpepa KATI KAIVOLPIO OTNV ovo)\uon TV SeS0UEVRV KAl oty
rropoyooyn xpnmucov OLUTTIELACHATV. H o)\n Sladikaoia pTavel
TOTE O€ ALTO TTOL OVOUALETAl ONUEIO KOPEOUOL (saturation),

O apauvnmg urropal va KCITCI)\OBSI OTI £XEl (DTCIO'F.I O€ ALTO TO Gnualo
OTAV «TO VEO LAIKO CLUTTITITEI KAl EIVAI AVTIOTOIXO HE EKEIVO TTOL EXEl

r]6r] rropoxeal aﬂovo)\ouﬁovovml rr)mpocpopmg KAl ETTAVEQXOVTA
EVVOIEC TTOL £XOLV NEN AVAPEPBEL, N £XOLV TTIEQIYPAPE! AETTTOUEDCIC



MeEyeBOC
SEIYUATOC

O £peLVNTIKOG OXESIACUOC €ival EVEAIKTOC, KABWGS O npoc&oplcuog
TOL uayaeoog TOL 6a|yu0Tog 6ev KOBoPIZeTal ATTOKAEICTIKA TTPIV ATTO
TN Sie€aywyn NG apeuvog aAAG eEeNiCOETAI KAl AvATTPOOAPHOLETAl
AVAAOYQ PE TA ELPNUATA TNG EPELVAG

H TeAIKr) amOpaon YIa TO péyeBog Tou Seiyuatog Aaupaverar dtav
TTAEOV n evocouchoor] VEQV JEAV—UOVASWY OTO Seiyua bev
rrpoocpepa KATI KAIVOLPIO OTNV ovo)\uon TV SeS0UEVRV KAl oty
rropoyooyn xpnmucov OLUTTIELACHATV. H o)\n Sladikaoia pTavel
TOTE O€ ALTO TTOL OVOUALETAl ONUEIO KOPEOUOL (saturation),

O apauvnmg urropal va KCITCI)\OBSI OTI £XEl (DTCIO'F.I O€ ALTO TO Gnualo
OTAV «TO VEO LAIKO CLUTTITITEI KAl EIVAI AVTIOTOIXO HE EKEIVO TTOL EXEl

r]6r] rropoxeal aﬂovo)\ouﬁovovml rr)mpocpopmg KAl ETTAVEQXOVTA
EVVOIEC TTOL £XOLV NEN AVAPEPBEL, N £XOLV TTIEQIYPAPE! AETTTOUEDCIC



Nelaglells
Size

The research design is flexible, as the determination of the
sample size is not set exclusively before the study begins but
evolves and is adjusted according to the research findings.

The final decision regarding the sample size is made when
adding new participants or units no longer provides new
insights for data analysis or for generating useful conclusion:s.

This stage marks what is known as the point of saturation
(safuration point).

The researcher can recognize that saturation has been
reached when “the new material overlaps with and
corresponds to what has already been produced...
information is repeated, and concepts already mentioned or
described in detail reappear



ANUOCIOYPAPIKN

laTpIKN (ANWN 1IATEIKOL I0TOPIKOL)

: ErayyeAuaTikn (Siepebvnon LTTOWNPIOL YIA
Eion mPOCANYN)
OLVEVTELEEWV

AVAKPITIKN (YIO SIKAOTIKOLS AOYOULG)

TOVEVTELEN YIA EPELYVNTIKOVG
EMOTNHOVIKOLG AOYOLG
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Journalistic
Medical

Types of Professional (e.g., job interview)
Interviews

Investigative (judicial)

Research interview

13-5-2022




MeBOSOAOYIKO EQYAAEIO

EoyaAcio TTapaywyns 6€60UEVV

TI ival N TexVIKN OLAAOYNG SESOUEVV
EOELVNTIKN YOYKEVTPWON 6ES0UEVEIV TTOL B ATTAVINOOLY T £Va
O’UVéVTEUEﬂ} LTTO HEAETN (PAIVOUEVO N O€ VA £QELVNTIKO EPWTNUA

(Berg, 2001, Bryman, 2017, ®iyyouv, 2020, Willig, 2015)
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methodological tool

Tool for data generation

Data collection technique

T eival n
GDSUIVI’]TIKI'] Gathering of data that will answer a phenomenon
OLVEVTELEN; under study or a research question

(Berg, 2001, Bryman, 2017, ®iyyov, 2020, Willig,
2015)

13-5-2022




[evika: Mia oulNTNON UE OKOTTO TN
OLYKEVTOWON / ArrooTTaon

TTANPOPOPIWV
. AleCayeTal avapeoca o€ SLO N
OpPIoPOG TTEQICOOTEPA TTOOCKTIA (OUASIK)
NG N ouada eoTiaong)

GLVEVTELENG * JUVEVTELKTNG (KAl BonBog)

* YOVEVTELEIACOUEVOGC/OI N EPWTWHEVOC/OI N
OLUMETEXWV/VTEC (avTIKEipevo/a) (Bryman,
2017)

13-5-2022




In general: A conversation with
the purpose of gathering or
eliciting information.

: It Is conducted between two or
What is an

Interview?e

more people (individual or focus
group).

e Interviewer (and possibly an assistant).

e Intferviewee(s) or respondent(s) or
participant(s) (subject[s]) (Bryman, 2017).

13-5-2022




Types of Interviews

Huidounuevn n
£OTIAOPEVN)-Semi-

Emrionun N éounuévn- AVETTIONUN N XWPIC

Structured oényiec -Unstructured
(standardized) (hon-standardized)

structured (semi-
standardized)

13-5-2022




TotToTTOINUEVN N SOUNUEVN

[NooopepeTal TO i610
£p0EOIOUa o€ KABE
ouvevTeLEIAlOPEVO
(QVTIKEIUEVO) OTE Ol
ATTAVTNOEIC VA Eival
OLYKPIOIUES

AounuEvo TTPOYPAUUA O1 cLVEVTELKTES {NTOLV
(Siaypauua) ATTAvVTNON O€ KABE
epTNOEWY /'161a ceipa £0WTNON

Ol epwTNOEIC Eival YKOTTOC VO
O1 cLV/PEvOIl EXOLV ETTAPKWG TTEPIEKTIKES YIA ATTOOTIACTOLYV OKEWEIG,
KATAvVONoE&l 0apwC Ti Va EKUAIELOOLY OAEG (N YVWUEG, KAl
£EOWTWVTAI oxedOV...) TIC OLUTTEPIPOPES YIA TO
TTANPOPOPIEC LTTO PEAETN {NTNUQ.

13-5-2022




Structured Interview

A structured
schedule (outline) of
questions in the same

order.

Interviewers ask for
an answer to every
question.

Questions are
Participants clearly sufficiently
understand what is comprehensive to
being asked. elicit all (or nearly all)
relevant information.

13-5-2022

The same stimulus is
presented o each
interviewee (subject)
SO that responses are
comparable.

The goal is to elicit
thoughts, opinions,
and behaviors
related to the issue
under study.




Mn
TOTTOTTOINMEVN
oLvvevTELEN

N un Sopnuevn
(adountn)

EAeLBepn cvulnTnonN

AeV XPNOIUOTTOIOLY TTPOYPAUUA / 08NYO £pWTNOCEWYV

YOV/KTEC: SV YVWEICOLV €K TWV TTPOTEPWYV TTOIEG Ba gival OAEG Ol EPWTATEIC

YmoBéTouy OTI Sev Ba Ppouyv OAC Ta AVTIKEIUEVA 610 vONUA OTIC OPOIA SIATOTTWUEVEG
EPWTNOEIG / SIAPOPETIKA AeCINOYIC;

AvaTITOOOOLYV, TTPOCAPHUOJOLY KAl SNUIOLEYOLY EQWTNATEIG KAl ETTAKOAOLOEG EPWTNTEIC
KATAAANAEGC O€ OXEON UE TOV TTOOCAVATOAICUO TNG £PELVAC.

Epwtnoeic avadbovTal ammo TNV aAAnAeTTiSpacn oTn SIApKEIA TNG CLVEVTELENG.

XpNolueg otav &ev LTTAPXE! EEOIKEILTN UE TOV TROTTO (NG TV £0WTNOEVTWV, TIG
OPNOKELTIKES N EOVIKES KOLATOVPEC I CLVNOEIEG

YTOXOG VA KEPSIoOLY EMTTPOCOETEC TTANPOPOPIES YIA TTOIKIAG PAIVOUEVA TTOL TTAPATNPOLYV
BETOVTAG £EPWTNTEIG ATTO TOLG CLUPETEXOVTEG.

E©voypapikn pébodog.

'EuTTEIpO £pELVNTN




Unstructured
interview

Free discussion.

No structured program or interview guide is used.

Interviewers do not know in advance what all the questions will be.

They assume that not all participants will interpret similarly phrased questions in the same
way or share the same vocabulary:

They develop, adapt, and create questions and follow-up questions appropriate to the
research orientation.

Questions emerge from the interaction during the interview.

Useful when the researcher is unfamiliar with the interviewees’ lifestyles, religious or ethnic
cultures, or habits.

The aim is to gain additional information about various observed phenomena by asking
questions inspired by participants’ responses.

Ethnographic method.

Requires an experienced researcher.




YTO HECO TV AAARDV
SL0 CLVEVTELEEWDV

Ol CLVEVTEVLKTEG
UTTOPOLYV VA
TTAPEKKAIVOLV

13-5-2022

Hui-tormormoinuévn
Hui-Sounpévn ovvevrevén

YTTApXoLV
TTOOKAOOPICUEVES
EQWTNOEIC TTOL
APOPOLY O¢
OVLYKEKPIUEVA BEpaATa

Ymrapxel eveAiia /
EANQOTIKOTNTA

EowTtovTal amo Tov
KOBe
ouvevTeLEIAlOUEVO [E
Wia CLOTNUATIKA KAl
OULVETTN OeIPa

Aokiyalouy TEpa amo
TIG ATTAVTNOEIC OTIG
TTOOETOIUACUEVES
EQWTNOEIC.

Xpnon Ae€ewv OIKEIES
OTOLG OLV/PEVOLG
(81KO TOLG Ae€INOYI0)

Ol gpeLvnTEG
moooeyyiovy Tov
KOOMO ATTO TNV OTITIKN
TOUL AVTIKEIUEVOL /
EOWTWUEVOU.




Falls between the
other two types of
interviews (structured
and unstructured).

Interviewers may
deviate from the
guide when
necessary:
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Contains predefined
questions related to
specific topics.

There is flexibility and
adaptability.

Semi-structured interview

Each interviewee is
asked these
questions in a
systematic and
consistent order.

Interviewers explore
beyond the answers
to the prepared
questions.

Uses words familiar to
the participants
(their own
vocabulary).

Researchers
approach the world
from the perspective

of the
subject/interviewee.




Ta 7 o1adia 1ng gpevvag
ME NHISOUNHUEVES CLVEVTELEEIC

O¢euaTotroinon / YxeS1aouOC [payuaTotroinon MeTaypapn oe

KABOPIOUOG TOL « Anuioupyla TNG OLVEVTELENG Keipevo
STaVlelfels e = *TIAOTIKEG, KLPIGG *MpoeTolpacia LAKODL yia
OLVEVTELENG OLVEVTEDEEIC KAl avaiuon

*KaBopiopdg nxoypaenon

EmaAnBevon Avagpopd
*EAeyxog * AnNUoCIoTToiNoN




The 7 Stages of conducting semi-structured
interviews

Thematization /

Design Conducting Transcription

T T—— the inferview intfo text

structured interview
guide

definition of
the topic

e Formulation of the

Pilot and main Preparation of material
interviews, including for analysis

v
Verification Reporting

Validation / review Publication




Aopun Kai aAAnAovxia
NUISOMNMEVNG OLVEVTELENG

Ta BEpaTa PTTaivouy Pe TN o€lpd

=EKIVAWE ATTO TIC YEVIKOTEQEC KAI TIOOXWPOLUE OTIC EISIKOTEPES EQPWTNTEIC

YOVEEOLUE TIC EQWTNTEIC

ATTO(QELYOLUE TO OAPJATA ATTO BEua o€ BEPA (XWPEIC evNUELWON)
YKOTTOG €ival VA BEWPEI O EPWTWHEVOC TN CEIPA TV EPWTNOEWY PLOIKN

APNVOLPE YIa TO TEAOC “eTTiKivoLveG” N “evaicONTES” EpWTNOEIC

[Mooocoxr oTn S1IaTLTTWON

o Eioal ykér;, (Ti yVaun €XETE VIO TNV OLOPLAOPIAIC;)
* Xpnuartiovrai ol TOMITIKOI / Snuooloypdaol; (Ocwpeite OTI LTTAPXEI XONUATIOUOS OTOV KAASO ...)
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Structure and sequence of a semi-
structured interview

Topics are infroduced in a logical order.
Begin with general questions and move toward more specific ones.
Link questions smoothly to maintain continuity.

Avoid abrupt transitions between topics without prior notice.

The goalis for the interviewee to perceive the sequence of questions as natural.

Leave “sensitive” or “risky” questions for the end.

Pay attention to wording — for example:

* Instead of “Are you gaye¢”, ask “What is your opinion about homosexualitye”
* Instead of “Are politicians/journalists bribed?2”, ask “Do you think there is bribery in the sector...2”
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Eicaywyikeg (Treite
Hov, TTOTE APXICE...)

Apeoeg (oag eival
€OKOAO VA YOAPETE
KATI YIQ TO OTT0I0 &€

OLUPWVEITE;)

Eibn epwTNOE®V

YOUTTANPWUATIKES

(o€ oxeon e avTo,

KATI TTOPATIAV®;)

Eupeoec (i
TTIOTELOLY Ol AAAOI
OLVASEAPOI)

AIEOKPIVIOTIKEG (TI
EVVOEITE JE ...)

MeTaBarTikeES (ag
TTEQACOLHE T€ EVA
AANo B¢ua..)

EQUNVELTIKES
(evvoeite OTI...)

MNPoC6I0PIOTIKES
(TG avridpaoare,
TI KOVATE OTAV..)

YI1TN (WE TNV
Tavon “¢nraTe” va
ouvexioel)




Types of Questions

Infroductory: “Tell
me, when did it
start...2”

Direct: “Is it easy for
you to write about
something you
disagree withg”

Complementary:
“Regarding that,
could you add
something moree¢”

Indirect: “What do

other colleagues
thinke”

Clarifying: “What
do you mean
by...2"

Transitional: “Let’s
move on o
another topic...”

Interpretive: “Do
you mean that...g"

Specifying: “How
did you react?
What did you do
when...g"

Silence: A pause
encourages the
interviewee to
continue speaking.




[10OCWTIIKN TET A TET

TNAEPVIKN
T96n0|
ANWnG AIaSIKTLAKN
OLVEVTELENG

*YLyxpova (Skype, Zoom)
e ACLYXPOVa (e mail)




Face-to-face (one-on-one)

Telephone
Types of
Interview
conduction * Synchronous: via Skype, Zoom,

efc.
« Asynchronous: via emaill




Ale€aywyn o€ QVETO UEPOG

*Na €ical olyovpOog OTI N TOTTOBECIA TNG CLVEVTELENG EivAl KATTOL OTTOL TO
QAVTIKEIPEVO aloBAveTal AVETA.

‘Ox1 OTIC HOVOOULANCPBEC ATTAVTNOEIG.

* NQ ETTIMEVEIC YIATI SEV TTIOOCPEPOLY APKETEG KAI OLCIACTIKEG TTANLOPOPIEG.
* MTTOPEIC VA UOL TTEIG Aiya TTEQICCOTEPA YIA ALTO;
*Ti evvoeig; / Mg eyive; / Tt GANO cLVEPRN; / AWOCE TTEQICCOTEPES
AETTITOUEQEIES /

*JTAOOL O¢ avTo / Evvoeic bnAadn orTl...

ZOVEVTEDSEIG

Tips yIO

Aci€e oePaocuo / va eical PINIKOG / eykAPSIOG KI ELyVUV.

*Na Bupdaoal va euXapIoTNCEIG OTO TEAOG
* MnV KAEIVEIC TNV TTOPTA T€ HEANOVTIKOUG EQELVNTEG.




Tips for
Interviews

Conducting the interview in a comfortable setting

* Make sure the interview takes place somewhere the participant feels comfortable.

Avoid monosyllabic answers.

Be persistent when responses lack sufficient or meaningful
information.

* Examples:
» “Could you tell me a bit more about thatg”

« "What do you mean?¢” / “How did it happen?¢” / “What else occurred?2” / “Can you
give more detailse” / “Stay with that thought.” / “So, do you mean that...2"

Practice continuously.

Show respect, be friendly, warm, and grateful.

« Remember to thank the participant at the end.
» Don't close the door for future researchers — leave a positive impression.



OMAAA
EXTIAXHY

O1 OuadEC €0TIAONC ATTOTEAOLV UIA OPYAVWUEVN
OLAAOYIKN CLVEVTELEN TTOL £XEI WG KLPIO OTOXO TNV
AANAETISPACN TV ATOUWY TTOL CLUPETEXOLY TTAVE OTO
KOIVWVIKO (PAIVOUEVO TTOL £pELVATAI

H CLYKEKQIUEVN TEXVIKN OCLANOYNG SedSopEVYV Eekivnoe KATA
TN S1apkeia Tov B Maykoouiov TTOAEUOL OTNY avamTuén
ATTOTEAECUATIKOL EKTTAISELTIKOL LAIKOU YIO TO OTPATO. METa
TOV TTOAEPO XPNOIPOTTIOINONKE KLPIWG YIA EOELVEC AYOPAG
peExEl TN SekaeTia Tov 1980, OTTOTE KAI OI EPELYNTESC OTO
XWPEO TNG LYEIAS APXICAV VA XPNTIUOTTOIOLY TIC OUASIKES
OLVEVTELEEIC VIO TNV AVATITLEN PECWV EKTTAISELONG O€
OEuaTa vyeiag OTTC N avTicLAANYWN (Glesne, 2018).




Focus
Group

Focus groups are an organized form of
collective interview whose main goal is to
encourage interaction among participants
regarding the social phenomenon under
investigation.

This data collection technique originated during World
War I, when it was used to develop effective
educational materials for the military.

After the war, it was primarily employed in market
research until the 1980s, when health researchers
began using group interviews to develop educational
tools on health-related topics such as contraception
(Glesne, 2018).




» [Joiv TN die€aywyn TNG £pevvnTIKNG Siadikaaoiag eivail
ATTAPAITNTO Ol CUPMETEXOVTEG VA LTTOYPAYWOLV UiId
POPUA CLVAIVEONCG, OTNV OTTOIA AvVAYPAPETAIl OTI
SEXOVTAI VA CLUMPETEXOLY, OTI Ol ATTAVTNOEIS SIATNEOLY
TNV Av@VLUIA TOLC KAl OTI Ta dedopueva Ba

OU(']6(] XPNOIUOTTOINBOLY KABAEA YIA EPELYNTIKOVS AOYOLG

' ~ » Before conducting the research process, it is essential for
EO-TICIO-r]g participants to sign a consent form stating that they
FOCUS agree to take part, that their responses will remain

anonymous, and that the data will be used solely for

Grou o research purposes.




The location and the selection of participants play @
very important role.

The group should consist of at least 4 o 6 people.

The interview guide, which follows a specific structure, is
created by the researcher.

During the session, there is also a second researcher
acting as an observer.

The interviews are transcribed using specific symbols
and comments.

The researcher takes notes before, during, and after the
interview.



AY2LKOAIE2

OMAAQN
EXTIAXHY

Eival SOCKOAN N CLUUETOXN OAV

[MTOANEC pOPEC WIAOQVE OAOI padi N O Evag TTAVG OTOV AAANO
KAl SNUIOLPYOLVTAI SLOKOAIEC OTN METAYPAPN), KAAO €ival
Ol OLVEVTELEEIC VA BIVTEOCKOTTOLVTAI

Kammola atopa Ptmopel va SLOKOAELOVTAI VA EKPOACTOLYV
eAELOEPA KAl YIA ALTO Eival ATTAPAITNTN N CLUPETOXN TOL
£0ELVNTN WOTE VA §WTEl 0 OAOLS TO AOYO

TavToxPOVA, KATTOIA ATOUA ETTIOLUOLY VA
LOVOTTWANCOLY TO eVOIAPEOOV



Difficulties
of focus
groups

It is often difficult for everyone to participate equally.

Many times, participants speak simultaneously or
interrupt each other, creating transcription challenges—
therefore, it is advisable to videotape the interviews.

Some individuals may find it hard to express themselves
freely, making the researcher’s role essential in ensuring
that everyone has the opportunity to speak.

At the same time, certain participants may attempt to
monopolize the discussion.



Structured Semi- Unstructured Focus

interview structured interview group
interview
Fixed questions v v x v
Fixed order of questions v X x x
Fixed number of questions v % x 4
Option to ask additional
% v v v

questions

George, T. (2023, June 22). Semi-Structured Interview | Definition, Guide
& Examples. Scribbr.
https://www.scribbr.com/methodology/semi-structured-interview/
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